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1.1.  Background 
0DQ\ILUPXVHVEUDQGLQJDVDVWUDWHJLFWRROWROHYHUDJHWKHLUSURGXFWDQGVHUYLFHVWRIDFHFRPSHWLWLRQLQJOREDO
VSDFH7KHVWUDWHJ\FXUUHQWO\LVQRWRQO\LQSURILWRULHQWHGPDQXIDFWXUHEXWDOVRLQWKHJRYHUQPHQWVHFWRUWRSRVLWLRQ
WKHLUFLW\RQWRXULVWPLQGDQGSURVSHFWLYHLQYHVWRUV5L]]LDQG'LROLSSRLQWHGWKDW³«FLWLHVDUHJUHDWLQ
FRPSHWLWLRQDQGWU\DVEHVWWKH\FDQWRDWWUDFWLQYHVWPHQWEXVLQHVVUHVLGHQWVDQGWRXULVW«´7KLVPHDQVWKDWFLWLHV

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SOD\WKHVWUDWHJLFUROHRQVRFLDOFXOWXUDOHFRQRP\HGXFDWLRQDQGWRXULVP7KLVSKHQRPHQRQLVWKHQVXSSRUWHGE\WKH
GHFHQWUDOL]DWLRQRIWKHVXEGLVWULFWDQGSURYLQFHVDURXQGWKHFRXQWU\
7KHGHFHQWUDOL]DWLRQV\VWHPRIWKH*RYHUQPHQWRI,QGRQHVLD*R,DOORZVGLVWULFWVWRFRPSHWHRQWKHLUGHYHORSPHQW
RISK\VLFDOLQIUDVWUXFWXUHDQGZHOIDUHRQHZLWKRWKHUV7KLVLVLQOLQHZLWKWKHDFWRIOtonomi Daerah1R
DERXWGHFHQWUDOL]DWLRQ7KHDFW UXOHV WKHSURYLQFHRUGLVWULFW DURXQG WKHFRXQWU\ WRPDQDJH WHUULWRU\$FFRUGLQJO\
0D\RUVRISURYLQFHVDQGGLVWULFWVWKHQVWDUWWRH[SORUHUHVRXUFHVLQHIIRUWVWRLPSURYHGLVWULFW¶VLQFRPH,QPDFUROHYHO
WKLVZLOOEHH[SHFWHGWRLPSURYHORFDOGHYHORSPHQWDQGZHOIDUHRIWKHLUFRPPXQLW\E\H[SORULQJUHVRXUFHV
7KHHIIRUWRQHPSOR\LQJUHVRXUFHVWKURXJKGHYHORSLQJFXVWRPHUVDWLVIDFWLRQDQGOR\DOW\DQGSRVVHVVLQJPDUNHW
OHDGHUH[SHFWHGWRDIIHFWWKHLUILQDQFLDOSHUIRUPDQFH0DUNHWLQJUHVRXUFHVKDYHWKHLUUROHRQGHYHORSLQJFRPSHWLWLYH
DGYDQWDJHDQGILUPSHUIRUPDQFHDIWHUZDUGV*UDKDP-+RROH\*RUGRQ(*UHHQOH\D-RKQ:&DGRJDQD	)DK\
,QVSHFLILFSODFHPDUNHWLQJWKHSUDFWLFHRIH[SORULQJPDUNHWLQJUHVRXUFHVLVDERXWWKHWDOHQWRIPDQDJHULQWKH
DUHDRQLPSURYLQJYDOXHRIWKHSODFH.DYDUDW]LVDQG$VKZRUWKDUJXHWKDWWKHVWURQJHIIRUWWRFRQILJXUHXQLTXH
GHVLJQHGSODFHLGHQWLW\QHHGVWREHSURPRWHGE\JRYHUQPHQWWRWKHGLVFRYHUHGPDUNHWV2QHRIWKHSURPRWLRQVWUDWHJ\
LVWKDWE\HPSOR\LQJDQHYHQWPDUNHWLQJLQZKLFKWKHIDFWRUVRIERWKLQWHUQDODQGH[WHUQDOFRPLQJIURPDQDQFLHQW
FLYLOL]DWLRQ)RUH[DPSOH$WKHQDKDVEHHQSRSXODUDVWKH2O\PSLF&LW\VLQFHHV7KLVLVLQOLQHZLWKWKHVWDWHPHQW
RIVFKRODUWKDWWKHSURFHVVRIWUDQVIHULPDJHVRUEDVLFIXQFWLRQRIWKHFLW\LVHQKDQFHGZKHQWKHEUDQGPHHWWKHHYHQW
*ZLQQHU	-RKQ0RLVH*HRUJHVFX	=JXUă
7KHVWUDWHJ\RISODFHSURPRWLRQDQGLGHQWLW\WKURXJKWKHHYHQWPDUNHWLQJDUHQRWWKHQHZLVVXHVLQ,QGRQHVLD6RPH
VORJDQH[LVWVLQGHYHORSLQJWKHLULPDJHOLNH-RJMDNDUWDDV1HYHU(QGLQJ$VLD%DQGXQJDV3DULV3DQ-DYDDQG6RORDV
7KH6SLULWRI-DYD0RVWVORJDQVSURPRWHGDFFRUGLQJO\WRIDFHWKHFHOHEUDWLRQRI,QGRQHVLDQ¶V,QGHSHQGHQW'D\7KLV
PHDQV WKDW WKH HYHQW LV D PDUNHWLQJ WRRO WR VDWLVI\ WKH FXVWRPHU¶V H[SHFWDWLRQ DQG LPDJH¶V GHYHORSPHQW RI WKH
FLW\FRXQWU\&RQVXPHUZLOOVWRUHWKHLUH[SHULHQFHDQGDEOHWRGHVFULEHWKHFLWLHVLQEULHI)XUWKHUWKHFRQFHSWRIHYHQW
PDUNHWLQJDLPVWRSURPRWHDWHUULWRU\WRPHHWWKHRFFXSDQWDQGYLVLWRUGHPDQGDVDWDUJHWPDUNHW,QGHHGGHYHORSPHQW
RIHYHQWPDUNHWLQJRIWKHFRXQWU\DVKROLGD\GHVWLQDWLRQVXSSRUWVWKHEUDQGRIWKHFRXQWU\FLWLHVDVZHOODVSURGXFW
DQGVHUYLFHV1DPLQJRIWKHFLWLHVEUDQGLQJDQGLPDJHGHYHORSPHQWDUHH[SHFWHGWROHYHUDJHWKHYDOXHRIFLWLHVIURP
WKHROGWRWKHQHZRQHZKLFKKDVYDOXHDVFRPSHWLWLYHDGYDQWDJH
1.2 Problem Statement  
7KHFRXQWU\¶VLPDJHGHYHORSPHQWVWUDWHJ\KDYHEHHQFRPPRQO\XVHGWRLPSURYHFRPSHWLWLYHDGYDQWDJHRIQDWLRQV
LQRUGHUWRDWWUDFWGHYLVDIURPWRXULVP.DYDUDW]LV	$VKZRUWK7KLVLVWKHFKDOOHQJHRIWKHGLVWULFWVWRSURPRWH
WKHLUSRWHQWLDOPDUNHWDEOHQDPLQJE\RUJDQL]LQJHYHQWPDUNHWLQJ
%DQ\XZDQJL)HVWLYDOLVDQHYHQWPDUNHWLQJRUJDQL]HGE\WKHORFDOJRYHUQPHQWWKURXJKWKHVSRUWHYHQWDPXVHPHQW
DQGUHOLJLRXVHYHQW7KLVHYHQWLVSUDFWLFDOO\EHLQJVWUDWHJLFWRROIRUWKHGLVWULFWRI%DQ\XZDQJLWRSURPRWHWKHFLW\
7KHDLPLVWROHYHUDJHWKHEUDQGLPDJHIURPJHQHULFWREHRQHPDUNHWDEOHEUDQGRI%DQ\XZDQJL+RZHYHUSURMHFWRI
FLW\EUDQGLQJPRVWO\IRFXVVHVRQWKHGHYHORSPHQWRIP\WKRULGHRORJ\RIWKHFLW\WKDWSRVVHVVHVWKHPLQGRIFRVWXPHU
VXFK DV 6ROR DV 1HYHU (QGLQJ$VLD 0DOD\VLD DV 7UXO\$VLD HWF 7KLV UDLVH WKH UHVHDUFK TXHVWLRQV ZKDW IDFWRU
LQIOXHQFHVRQOHYHUDJLQJEUDQGRIWKHFLW\WKURXJKRXWDQ(YHQWPDUNHWLQJRIVSRUWDQGDPXVHPHQWLQ %DQ\XZDQJL
)HVWLYDO"
 5HYLHZRI/LWHUDWXUH
2.1 Brand Leverage Strategy 
6WXG\RQEUDQGLQJPRVWO\UHIHUVWRFRUSRUDWHEUDQGLQJ³&RUSRUDWHEUDQGDVWKHILUPWKDWZLOOGHOLYHUDQGVWDQG
EHKLQGWKHRIIHULQJWKDWFRQVXPHUZLOOEX\DQGXVH´$DNHUSS7KLVPHDQVWKDWWKHEUDQGSOD\LPSRUWDQW
UROHZLWKLQWKHEUDQGSRUWIROLRDQGKDVIOH[LELOLW\DFFHVVWRWKHRUJDQL]DWLRQDOZHOODVSURGXFWDVVRFLDWLRQ,QWKLVFDVH
PD[LPL]HWKHUROHRISDUHQWEUDQGVDQGH[WHQVLRQEUDQGZLOOEHSDUWRIWKHZD\RQJHQHUDWLQJEUDQGOHYHUDJHVWUDWHJ\
%UDQGOHYHUDJHVWUDWHJ\FXUUHQWO\YHU\LVFRPPRQLQEXVLQHVVDQGPDUNHWLQJDQGEHLQJVFKRODUO\IRFXVRIFRQFHUQ
0DQ\ UHVHDUFKHUV DQGDXWKRUV VWXG\RQEUDQGDV VWUDWHJLFSODWIRUPRI WKH ILUP $DNHU.DSIHUHU6LPRQ	
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6XOOLYDQ7DXEHU6RPHVSHFLILFVWXGLHVFRQFHUQLQJRQEUDQG OHYHUDJH WKURXJKRXWEUDQGH[WHQVLRQ WR
LPSURYHSHUIRUPDQFH6RERGK	6ULQLYDV9DQLWKD
9DQLWKD  IRFXVHV WKH VWXG\ RQ WKH FRQWH[W RI FKRLFH EHKDYLRXUDO LQIOXHQFH RI D QHZ EUDQG H[WHQVLRQ
LQWURGXFWLRQ LQVWHDG RI PXOWLSOH EUDQG H[WHQVLRQ 8VLQJ QDWLRQDO VFDQQHU GDWD DXWKRU H[DPLQHV WKH LPSDFW RI
FRQVXPHU¶VWULDORQSDUHQWEUDQGDQGUHXVHVWKHEUDQGH[WHQVLRQ7KHUHVHDUFKVKRZVSRVLWLYHLPSDFWVRIH[WHQVLRQ
WULDORQFKRLFHRISDUHQWEUDQGDPRQJQRQXVHUVDQGLWVLQIOXHQFHRQPDUNHWVKDUH9DQLWKDDOVRILQGDSRWHQWLDO
QHJDWLYH LPSDFW RI PXOWLSOLFDWLYH LQYHUVH RI XQVXFFHVVIXO H[WHQVLRQ ,Q RWKHU ZRUGV WKH VLJQLILFDQW LQIOXHQFH RI
H[SHULHQFLQJ SDUHQW EUDQGZRXOG UHODWH WR H[WHQVLRQ WULDO LQVWHDG RI H[WHQVLRQ UHSHDW7KLVPHDQV WKDW WKH EUDQG
H[WHQVLRQEDVHGXSRQSDUHQWEUDQGKDVSRWHQWLDOO\OHYHUDJHWKHYDOXHRISURGXFWRUVHUYLFH,PSURYHPHQWRIPDUNHW
VKDUHYLVLWRUVZRXOGEHLQGLFDWLRQRIWKHOHYHUDJH
,QFRQWUDVWVFKRODUVWXGLHVRQWKHZLGHRIEUDQGWREHVWUHWFKHGLQUHDVRQDEOHPHDQLQJ6RERGK	6ULQLYDV
8VLQJ DPRGHO WR VSHFLI\ WKH UROHRISDUHQW EUDQG LQ FRQVXPHU¶VEHOLHI DQG LQIOXHQFH LQ FRQVXPHU¶VRSLQLRQ WKH
UHVHDUFKXQGHUOLQHGWKDWDWWULEXWHVRISDUHQWEUDQGDVVRFLDWLRQKDVPRUHVLJQLILFDQWUROHUDWKHUWKDQWKHLPSDFWRISDUHQW
EUDQGLQDWWLWXGHIRUPDWLRQH[WHQVLRQ6FKRODUVVXJJHVWWKDWERWKRISDUHQWDQGH[WHQVLRQZKLFKKDVVLPLODULWLHVKDV
QRLPSDFWLQH[WHQVLRQHYDOXDWLRQ)RUJUHDWVXFFHVVPDQDJHUKDVWRFRQQHFWH[WHQVLRQWRDWWULEXWHDVVRFLDWLRQVDQG
LPDJHRISDUHQWEUDQGLQWKHPLQGRIFRQVXPHUV
$DNHU  DQG 7DXEHU  PHQWLRQHG WKDW WKH EUDQG QHHGV D OHYHUDJH EHFDXVH LWV H[SOLFLWO\ DQG
XQDPELJXRXVO\ UHSUHVHQW DQ RUJDQL]DWLRQ DVZHOO DV SURGXFW7KLVPHDQV WKDW WKH UROH RI EUDQG LV D EORRGRI WKH
FRUSRUDWH%UDQGKDVWKHLUFKDQFHWRGHYHORSH[WHQVLRQLQRUGHUWRPD[LPL]HYDOXHRIWKHFRUSRUDWHDQGPLQLPL]HWKH
ULVNDFFRUGLQJO\ ,QFDVHRI WRXULVPSURGXFWDQGVHUYLFHVH[SHULHQFHFRXQWU\EUDQG LVRSHUDWLRQDOL]HGDQGIXVHG
*QRWK)RU WKH ORQJ UXQZKHQ WKHPDUNHWLQJHQYLURQPHQW FKDQJHV VXFKDV VKLIW LQ FRQVXPHUEHKDYLRXU
FRPSHWLWLYHVWUDWHJ\DQGJRYHUQPHQWUHJXODWLRQZLOODIIHFWWKHIRUWXQHRIWKHEUDQG.HOOHU
,W FDQ EH FRQFOXGHG WKDW UHYLWDOL]DWLRQ DQG SURFHVV RI HPHUJHV RI WKH FLW\FRXQWU\ EUDQG DVVRFLDWHV YLVLWRU¶V
H[SHULHQFHZLWKSURGXFWVDQGVHUYLFHV7KHOLQNWRXVHVXFKIDFLOLW\OLNHDPXVHPHQWDQGH[KLELWLRQDVHYHQWPDUNHWLQJ
LVYHU\LPSRUWDQW
2.2 Study on Event Marketing 
/LWWOH VWXG\ FRQFHUQLQJ RQ WKH HYHQWPDUNHWLQJ LQ UHODWLRQ WR EUDQG OHYHUDJLQJ VWUDWHJ\0RLVH HW DO  
PHQWLRQHGWKDWHYHQWVLVDQRQVWDQGDUGVHUYLFHVZKLFKLVFUXFLDOO\UHTXLUHGE\WKHSURYLGHUWRUHDFKWKHSDUWLFLSDQWV
2SHUDWRU RI WKH HYHQW QHHGV WR HPSOR\ NQRZOHGJH EHKDYLRXU DQG FRPPLWPHQW WR PHHW FRVWXPHU¶V VDWLVIDFWLRQ
6DWLVIDFWLRQRIWKHHYHQWLQFOXGHVSODFHPDQDJHPHQWV\VWHPDQGLWVUROHHYHQWYHQXHDQGGHVLJQDQGDOVRYROXQWHHUV
DQGVWDIIZLWKFRPSOH[LQWHUDFWLRQ,Q,QGRQHVLDDFFRUGLQJO\VWXG\RQWKHFXVWRPHU¶VVDWLVIDFWLRQWRZDUGVWKHHYHQWV
FRQGXFWHGE\GLVWULFWRI%DQ\XZDQJLZLOOSURYLGHQHZILQGLQJV
,QGRQHVLDQ5HVHDUFK'LYLVLRQRI330IRXQGWKDWHYHQWPDUNHWLQJLVWKHHIIHFWLYHZD\VWROHYHUDJHSURGXFW
LPDJHDQGLPSURYHVDOHVE\DQGHQJDJHQHZFXVWRPHUE\(YHQWPDUNHWLQJKDVVRPHEHQHILWVVXFKDV
D VWUHQJWKHQLQJEUDQGSRVLWLRQLQJDQG LPDJH E HQJDJHFRPSHWLWRU¶V FXVWRPHUV EUDQG VZLWFKLQJ F VKRZRI
SRZHUFRPSDUHGWRFRPSHWLWRUGPDLQWDLQDQGLPSURYHFXVWRPHU¶VOR\DOW\)XUWKHURQPDQDJLQJWKHHYHQWQHHGV
WKH ZHOO GHVLJQ RQ RUJDQL]LQJ WKH HYHQW WKDW FDQ EH GRQH WKURXJK WKH IRXU VWHSV GHFLVLRQ GHWDLOHG SODQQLQJ
LPSOHPHQWDWLRQ DQG HYDOXDWLRQ 0RLVH HW DO   <HRPDQ 5REHUWVRQ$OL.QLJKW 'UXPPRQG	0F0DKRQ
%HDWWLH6WXGLHVFRQGXFWHGE\UHVHDUFKHUVRQWKLVWRSLFLQVSLUHGDXWKRUWRLQYHVWLJDWHKRZWKHSRZHURIEUDQG
WULJJHUVWKHPDUNHWLQJRUJDQL]DWLRQLQWRGHHSHUDQGPRUHYDOXDEOHDFWLRQ,QRWKHUZRUGKRZEUDQGSRZHUIXOO\VWLFNV
FRQVXPHU¶VPLQGDQGOHYHUDJHKLPVHOIEUDQGIDVWHUDQGIXUWKHURXWRIEODFNER[
$OWKRXJKVWXGLHVFRQFHUQLQJRQEUDQGLQJVWUDWHJ\EHLQJYHU\FRPPRQLWLVUDUHGRLQJWKHUHVHDUFKRQWKHVDPH
WRSLFIRUJRYHUQPHQWRUJDQL]DWLRQVXFKDVFLW\EUDQGLQJ0DMRULW\IRFXVLQJRQSURGXFWDQGVHUYLFHEXVLQHVVZLWKSURILW
RULHQWHG6XFFHVVFLW\EUDQGLQJIURPHYHQWPDUNHWLQJSRWHQWLDOO\LPSURYHYLVLWRUVRIWRXULVWIURPRYHUVHDVVXFKDV
WKH H[SHULHQFH RI ,WDO\ %HOORVR  6WDWLVWLF VKRZV WKH UDLVH RI YLVLWRUV LQ IRXU FLWLHV RI ,WDO\*HQRD7XULQ
3LDFHQ]DGDQ9HQLFHZLWKLQFUHDVHE\DQGLQWKHSHULRGVRIVG5L]]L	
'LROL
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2.3 Conceptual Framework 
7KHFRQFHSWXDO IUDPHZRUNRI WKLV UHVHDUFK LV GHYHORSHGZLWK DLPV WR DQVZHU WKH UHVHDUFKTXHVWLRQV)LJXUH
SUHVHQWV WKH IUDPHZRUN WR LGHQWLI\ WKH IDFWRUV WKDW LQIOXHQFH WKH EUDQG /HYHUDJH RI %DQ\XZDQJL WKURXJK HYHQW
PDUNHWLQJ
2.4 Hypotheses 
7R LGHQWLI\ WKH FDXVDO UHODWLRQVKLSEHWZHHQ VSRUWV HYHQWV FXOWXUDO HYHQWV DQG UHOLJLRXV FDUQLYDO WRZDUGV EUDQG
OHYHUDJHRI%DQ\XZDQJLIROORZLQJDUHWKHK\SRWKHVHV
+DEvent MarketingRIVSRUWDFWLYLWLHVLQIOXHQFHSRVLWLYHO\WRBrand leverage of %DQ\XZDQJL
+DEvent Marketing RI &XOWXUDO DQG DUW H[KLELWLRQ DFWLYLWLHV LQIOXHQFH SRVLWLYHO\ WR %UDQG OHYHUDJH RI
%DQ\XZDQJL
+D(YHQW0DUNHWLQJRIUHOLJLRXVFDUQLYDOLQIOXHQFHSRVLWLYHO\WRBrand leverage of %DQ\XZDQJL










 







  


)LJXUH&RQFHSWXDO)UDPHZRUN
 5HVHDUFK0HWKRG
7\SHRIWKHUHVHDUFKLVexplanatory research by ZKLFKWKHUHVHDUFKLQYHVWLJDWHDQGWHVWLQJWKHK\SRWKHVHVWRZDUGV
WKHGHSHQGHQWIURPLQGHSHQGHQWYDULDEOHV$DNHU'DYLG.XPDU	'D\7KLVUHVHDUFKLQYHVWLJDWHRIFDXVH
DQGHIIHFW UHODWLRQVKLSV EHWZHHQ VSRUW HYHQW FXOWXUDO HYHQW DQG UHOLJLRXV FDUQLYDO WRZDUGV EUDQG OHYHUDJH RI
%DQ\XZDQJL
3.1 The Data
&URVVVHFWLRQDOGDWDLQWKLVUHVHDUFKLVDQRUGLQDOGDWDFROOHFWHGIURPWKHUHVSRQGHQWWKURXJKWKHTXHVWLRQQDLUH
,QGLFDWRUVXVHGLQTXHVWLRQQDLUHDUHDERXWDQHYHQWPDUNHWLQJRI%DQ\XZDQJL)HVWLYDOLQWRZDUGVEUDQGOHYHUDJH
RI %DQ\XZDQJLGLVWULFW2SLQLRQRIUHVSRQGHQWPHDVXUHGXVLQJ/LNHUWVFDOH'DZHV7KHVFDOHUDQJHVIURP
VWURQJO\GLVDJUHHWRVWURQJO\DJUHHUHVSRQGHQWDVNHGWRJLYHWKHLURSLQLRQ,QRUGHUWRFROOHFWIDYRUDEOHGDWDWKH
&XOWXUDOHYHQW
;Ethno Carnival
;-D]]Beach)HVWLYDO
;*DQGUXQJ6HZX
;)HVWLYDO%DWLN
;FHOHEUDWHFLW\GD\
;)HVWLIDO.XZXQJ
6SRUW(YHQW
;7RXUGH,MHQ
;3RZHUFURVV ++
5HOLJLRXV(YHQW
;5HOLJLRXVVSHHFK
;.\DL.DQMHQJVKRZ
%UDQGOHYHUDJH
<
++
++
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TXHVWLRQQDLUHZHUHWHVWHGXVLQJERWKYDOLGLW\*),!DQGUHOLDELOLW\&URQEDFKDOSKD&RRNVH\S
/RJLWPXVWQRWPHHWFODVVLFDODVVXPSWLRQZLWKUDWLRDQGLQWHUYDO W\SHVRIGDWD&RRNVH\)LHOG
-RVHSK)+DLU%ODFN%DELQ	$QGHUVRQ

3.2 Population and Sampling Method 
3RSXODWLRQLQWKLVUHVHDUFKLVWKHSHRSOHZKRLQYROYHGLQWKH%DQ\XZDQJL)HVWLYDO3XUSRVLYHVDPSOLQJKDYH
EHHQXVHGWRWKLVUHVHDUFKZLWKVDPSOHZDVGUDZQEDVHGXSRQWKHQXPEHURILQGLFDWRU-RVHSK)+DLUHW
DO  7KH VDPSOH PXVW PHHW WKH IROORZLQJ FRQGLWLRQ  DW OHDVW RQFH YLVLW HYHQW RI VSRUW FKDPSLRQVKLS
H[KLELWLRQDQGRUUHOLJLRXVVSHHFKVWD\IRUDZKLOHLQ%DQ\XZDQJLGXULQJWKHIHVWLYDO
7KHTXHVWLRQQDLUHVZHUHGLVWULEXWHGE\ VWXGHQWV WR WKH UHVSRQGHQW DW RQHSHULRGRI WLPH FURVV VHFWLRQGXULQJ
6HSWHPEHU2FWREHU7KHVWXGHQWVDVNLQJSHUPLVVLRQWRUHVSRQGHQWWRILOOWKHTXHVWLRQQDLUHDQGZDLWXQWLOLWKDV
EHHQFRPSOHWHG
3.3 Metods of Analysis 
/RJLVWLF5HJUHVVLRQ/RJLWKDVEHHQXVHGWRDQDO\]HGDWDDQGWHVWWKHK\SRWKHVLV+RVPHUDQG/HPHVKRZ
PHQWLRQHG WKDW ORJLW LV D SDUW RI VWDWLVWLFDO DQDO\VLV RI *HQHUDOL]HG /LQLHU Model */0 WKDW SURGXFH SUHGLFWLYH
HTXDWLRQ7RHYDOXDWHWKHPRGHOILWVRPHVWDWLVWLFDOSDUDPHWHUVKDYHEHHQXVHVXFKDV&KLVVTXDUH;DW+RVPHUDQG
/HPHVKRZWHVW;DWWKHRPQLEXVWHVWEORFN*0ZLWKSDQGDOVRpseudo51DJHONHUNH50HQDUG
:KHQWHVWLQJWKHK\SRWKHVHVZHXVHVRPHSDUDPHWHUVHVWLPDWLRQ:DOG;SZLWK/RJOLNHKRRG([S%
YDOXHRQPHDVXULQJKRZLQGHSHQGHQWYDULDEOHVOLNHO\LQIOXHQFHWKHGHSHQGHQWYDULDEOHLQGLYLGXDOO\+RZHYHUW\SHRI
WKLVDQDO\VLVFDQEHFDWHJRUL]HGDVWKHQRQOLQLHUPXOWLYDULDWHDQDO\VLVZLWKWKHDLPVWRSUHGLFWWKHSUREDELOLW\RIEHLQJ
\HVRUQR
7KHSUHGLFWHGYDULDEOH\LVWKHOHYHUDJHRIWKHEUDQGRI%DQ\XZDQJLZKLOHWKHSUHGLFWRUVDUHWKHHYHQWVVSRUW
PDUNHWLQJ ;DQG; HYHQW FXOWXUDO H[KLELWLRQ ;WR; DQGHYHQWRI UHOLJLRXV ;DQG;8VLQJPD[LPXP
VLJQLILFDQWOHYHORIWKHOLNHOLKRRGRQWKHOHYHUDJHDUHPHDVXUHG
 )LQGLQJVDQG'LVFXVVLRQ
4.1 Characteristics of Respondent 
)LJXUHSUHVHQWV WKHXQLYDULDWHGDWDDQDO\VLVRIFKDUDFWHULVWLFVRI UHVSRQGHQWE\DJHSODFHRIRULJLQDQGVH[
6HYHQW\SHUFHQWRIUHVSRQGHQWDUHPDOHPHDQVWKDWPDOHKDYHPRUHFKDQFHVWRZDWFKWKHIHVWLYDOZKLFKLVPRVWO\
RSHUDWLRQDOL]HGRXWERXQG%DVHGXSRQWKHSODFHRIRULJLQVRIUHVSRQGHQWFRPLQJIURPGLVWULFWVRI%DQ\XZDQJL
PHDQV WKDWRXWVLGHUVKDYHQRW LQWHUHVWHG\HW WRFRPHDQGDORQJWR WKHIHVWLYDO0DMRULW\RIUHVSRQGHQWDJHVDW WKH
UDQJHVRI\HDUVROGZLWK7KLVLVWKH\RXQJDJHVRIFXVWRPHUWKDWKDYHFXULRVLW\DQGDSSHWLWHRQWDVWLQJDQG
VLJKWVHHLQJ


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

)LJXUH&KDUDFWHULVWLFVRI5HVSRQGHQW


4.2 Hypotheses Testing 
7DEOHSUHVHQWVWKHRXWSXWRI/RJLWDQDO\VLVRQLQIOXHQFLQJIDFWRUVRIEUDQGOHYHUDJHLQ%DQ\XZDQJL6L[W\VL[
SHUFHQWUHVSRQVHVSUHGLFWHGFRUUHFWO\ZLWKRYHUDOOPRGHOILW*0 PRGHO; DQGVLJQLILFDQWDWS 
7KHYDOXHRI;DWRPQLEXVWHVWLVFORVHWRS PHDQVWKDWWKHGDWDZLOOILWWKHPRGHODWVLJQLILFDQW
OHYHO$QRWKHUPRGHOILWLQGLFDWRU+RVPHUDQG/HPHVKRZWHVWVKRZVWKHYDOXHRI; S ZKLFKLV
VLJQLILFDQWOHYHOPHDQVWKDWWKHPRGHOLVQRWJRRGILWHQRXJK7KLVFDXVHDIHZQXPEHURIYDULDEOHVDW:DOG
6LJQLILFDQWDWPLQLPXPRI7KHVWUHQJWKRIWKHSUHGLFWRUVLQWKHPRGHOLQGLFDWHGE\1DJHONHUNH5 
7KLVPHDQVWKDWDOOSUHGLFWRUVKDYHWKHLUSRZHUWRSUHGLFWWKHOHYHUDJHRIWKHEUDQGRQO\:DOG6LJVWDWLVWLFDOWHVW
SURGXFHWKHUHVXOWRQK\SRWKHVHVWHVWLQJ
6WDWLVWLFDODQDO\VLVRQK\SRWKHVHV WHVWLQJZKHWKHUVSRUWVFXOWXUDODQGUHOLJLRXVHYHQW LQIOXHQFHVWKHOHYHUDJHRI
EUDQG RI%DQ\XZDQJL LV DOVR SUHVHQWHG LQ7DEOH 2QO\ WZR RXW RI  YDULDEOHV LQGLFDWHG WR KDYH LQIOXHQFH RQ
SUHGLFWLQJ WKH OHYHUDJHRI WKHEUDQGRI%DQ\XZDQJL WKURXJKHYHQWPDUNHWLQJ)LUVWO\7RXUGH ,MHQ LQIOXHQFHV WKH
OHYHUDJHRIEUDQGRI%DQ\XZDQJLZLWK:DOG6LJ D DQG([S% +\SRWKHVLVLVDFFHSWHGDW
DPHDQVWKDW7RXUGH,MHQDVWKHHYHQWPDUNHWLQJRIVSRUWDFWLYLWLHVOLNHO\WRLQIOXHQFHEUDQGOHYHUDJHE\
WLPHV7KLVUHVHDUFKILQGLQJVVXSSRUWHGE\9DQLWKDPHQWLRQHGWKDW WKHSDUHQWEUDQG%DQ\XZDQJL)HVWLYDO
VWURQJO\LPSDFWHGWKHEUDQGH[WHQVLRQRI7RXUGH,MHQ7KLVLVLQOLQHZLWKH[SHULHQFHRI,WDO\5L]]L	'LROL
,QIDFWFKDUDFWHULVWLFVRIUHVSRQGHQWVSURYLGHYDOXDEOHLQIRUPDWLRQZKLFKLVPDMRULW\PDOHWKDWPRVWO\OLNHWRIDFH
FKDOOHQJHRQDGYHQWXUH6HFRQGO\.XZXQJ)HVWLYDOKDVVLJQLILFDQWLQIOXHQFHZLWK:DOG6LJ D DQG
([S% +\SRWKHVLVLVDFFHSWHGDWDPHDQVWKDW)HVWLYDO.XZXQJOLNHO\WRLQIOXHQFHEUDQGOHYHUDJH
E\WLPHV7KHILQGLQJRFFXUVZLWKWKHUHVHDUFKFRQGXFWHGE\0RLVHHWDODQG<HRPDQHWDO%RWK
DXWKRUVPHQWLRQHGWKDWLQIOXHQFLQJIDFWRUVRIEUDQGOHYHUDJHDUHWKHHYHQWYHQXHDQGFRPSOH[WDVNRIVWDIIDQGDOVR
WKH FXOWXUH7KLV YDULDEOH KDV D ELJJHU FKDQFH WR OHYHUDJH WKHEUDQG GXH WRPRVW RI FXVWRPHU FRPLQJ IURP ORFDO
%DQ\XZDQJL

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7DEOH/RJLVWLFV5HJUHVVLRQ$QDO\VLV5HVXOWRI)DFWRUV,QIOXHQFHRI%UDQG/HYHUDJH
'HSHQGHQW
9DULDEOH
$VVRFLDWLRQ
3UHGLFWLYH(IIHFW
,QGHSHQGHQW9DULDEOHV % 6( :DOG GI 6LJ ([S%
<
%UDQGOHYHUDJHD
*0 
S 
+RVPHUDQG
/HPHVKRZWHVW 
S 
&R[	6QHOO5 
1DJHONHUNH5 

7RXUGHLMHQ      
3RZHUFURVV      
(WKQRFDUQLIDO      
-D]]%HDFK)HVWLYDO      
*DQGUXQJVHZX      
)HVWLIDOEDWLN      
%DQ\XZDQJLGD\      
.XZXQJ)HVWLYDO      
5HOLJLRXVVSHHFK      
.LDLNDQMHQJ      
&RQVWDQW      
D UHIFDWHJRU\LV
VLJDWD
 &RQFOXVVLRQDQG5HFRPPHQGDWLRQ
7KHUHVHDUFKVWXG\SURGXFHVIROORZLQJFRQFOXVLRQV
 3DUHQWEUDQGRI%DQ\XZDQJLIHVWLYDOGHSHQGVRQEUDQGH[WHQVLRQRI7RXUGH,MHQDQG)HVWLYDO.XZXQJ%RWK
HYHQWVQHHGWREHPDLQWDLQHGSURIHVVLRQDOO\LQRUGHUQRWWRORVHEUDQGOHYHUDJH
 %UDQGOHYHUDJHRI%DQ\XZDQJLLQIOXHQFHGE\7RXUGH,MHQDQG)HVWLYDO.XZXQJDQGWKLVZRXOGEHFRPHD
QHZFLW\EUDQGLQJ
 %UDQGLPDJHGHYHORSHGE\FXVWRPHUGHSHQGVRQWKHVHUYLFHDQGYHQXHDQGDOVRWKHFRPSOH[WDVNLQFOXGHWKH
VWDIIRIORFDOJRYHUQPHQW
5HFRPPHQGDWLRQRIWKHUHVHDUFK
 'LVWULFWRI%DQ\XZDQJLQHHGVWRSD\PRUHDWWHQWLRQVWRVXFFHHG7RXUGH,MHQDQG)HVWLYDO.XZXQJHYHQWV
DQGVWUHQJWKHQLWVFLW\EUDQGLQJ
 'LVWULFWRI%DQ\XZDQJLQHHGVWRLPSURYHWKHLUVHUYLFHDQGYHQXHLQRUGHUWRVWUHWFKWKHSDUHQWEUDQGRI
%DQ\XZQJL)HVWLYDODQGFRQVLGHUWKHDJHRIWHHQDJHURIFXVWRPHUV
 )XUWKHUVWXG\RQWKHVDPHWRSLFZLWKGLIIHUHQWUHVHDUFKDSSURDFKDQGVXIILFLHQWQXPEHURIVDPSOHZLOO
SURGXFHDEHWWHUUHVXOWDQGHQULFKWKHOLWHUDWXUH
 /LPLWDWLRQ
/DFNRIWKHRUHWLFDOEHKLQGHYHQWPDUNHWLQJRQEUDQGOHYHUDJHWULJJHUVWKHQHHGVRIIXUWKHUUHVHDUFKWREHDEOHWR
PDNHDVWURQJJHQHUDOL]DWLRQRIWKHILQGLQJV
5HIHUHQFHV
$DNHU'$/HYHUDJLQJWKH&RUSRUDWH%UDQGCalifornia Management Review, 46
$DNHU'DYLG$.XPDU9	'D\*6Marketing Research)LIWKHG1HZ<RUN-RKQ:LOH\	6RQV,QF
%HOORVR-&7KH&LW\%UDQGLQJRI%DUFHORQD$6XFFHVV6WRU\"futureplace%DUFHORQD
&RRNVH\5:Illustrating Statistical Procedures: For Business, Behavioural & Social Science Research3UDKUDQ9LFWRULD$XVWUDOLD
7LOGH8QLYHUVLW\3UHVV
'DZHV-'RGDWDFKDUDFWHULVWLFVFKDQJHDFFRUGLQJWRWKHQXPEHURIVFDOHSRLQWVXVHG"$QH[SHULPHQWXVLQJSRLQWSRLQWDQGSRLQW
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
)LHOG$3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/RQGRQ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